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Creation of Investment Crowdfunding Platform
for Non-Profit Organization
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Our Vision

We aim to create the world full of social activities.
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Challenges in Non-profit Activity

A number of NPOs are in short of funds
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What NPOs expect from government and companies

@® NPOs want the public sector to know their activities.
® NPOs want donations from companies.
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Scale in the Donation Market in Japan

The donation market scale in Japan reaches 1.6 trillion yen
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What Prevents People from Donating?

1.1t's difficult to choose a donation destination.
1.Don't know social impact.

2.Small investment return.
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Can NOT Choose How Impact? What Return?

Insufficient information for potential donors




Our Product

1 List “the information on NPOs that need donations”
2 Maximize “corporate donation performance”

3 Increase “individual NPO donation & investment”



Our approach

@® Organize information of NPOs to make recipient selection easier.

@® \Visualize values of donations through impact evaluation of NPO’s activities.

@® Maximize donation profits by providing individual donors with additional

returns.
List of NPOs
w? n
T VA
NPOs

Impact Evaluation

;
can

Investment Crowdfunding

Can choose

Know Impact

Increase Return

14



Business Model
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Business Model — Cash Flow

®activity for
10K

®Invest amount of
$10K

a——
——)

E.
Affected Areas

@post that required to $10

NPO ®return of $15K

(DA donation contract of up to
$15K

@) Invest of $10K

a——
——)

S
238

@the return of $15K|nvestors

(@DDonate to $15

Pays for
Evalui®n

Evaluates

ELEDE=a XV}
WSRED S HIKE
JIAEHTEZA

Project List

v hEES,
— 207N
le @ -O8E O BERE
ah e—) ¥31,500  ¥30,000,000
©®150% Evaluati

XEOUVEDY A
WHEAESEICH(IT D A
R T HITD T8,
Ttz mREICT 5,

= 113X

® —0&%E
¥31,500

o BEHRER
¥51,000,000

BREBENEIAXIE
KERBRAHELZZS
7R TRIRR DA E
17 7 %R 5,

= 35N

® —0&%E
¥52,500

© BEHRER
¥28,400,000

Evaluators Donor Company

16



Business Model — Cash Flow
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Business Model — Cash Flow
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What is the different with the social Impact bond
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Changes in donations

Changes in institutional donors w Changes in individual donors
They can donate to the activities closely They can donate to the activities closely
related to their business. related to their empathy.
Choose
yﬁ;/&{' Knowing the magnitude of the impact will
*O“’ They can donate according to the Impact. make their philanthropy happy and they
Impact can make sustainable donations.

®é"> The return on investment of their branding

P T ——— They get a monetary return by donation.

Return

Donation changes to something that is truly meaningful.
} We make it easier for NPO to get funding.
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Our Product
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Our Mission

1 Reduce “social activities that can not active for financial problems”
2 Maximize “corporate donation performance”

3 JIncrease “individual NPO donation & investment”
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